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Print to enhanced Digital Content !



July  2013    started  to  provide    
e-­‐Textbooks  for  our  students.    
  
        Lifelong  access  with    
          VitalSource  account.  
  
        Downloadable  to    
        4  devices.  
  
        Provided  both  print  and    
        e-­‐Textbook  (PDF  format)  
  
        
      Last  semester  we  have  130    
      courses  with  e-­‐Textbooks  
  

Sharable  Highlights,    
Notes,  and  Bookmarks.  
  

eTextbooks on !
VitalSource !

Print !
Textbooks!

Before  :  Pf    
AWer        :  Pf  +  ef  



Enhanced  Study  Guides  using  ePub3  format  

•  Bookmark,  highlight,  take  notes,  share  notes.  
•  URL  references,  audio  notes  and  slides.  
•  Search,  dic[onary  and  text-­‐to-­‐speech.   •  Re-­‐flowable  format  renders  

readable  ebooks  on  various  
mobile  devices  and  PCs  Before  :  Pf    

AWer        :  ef  +  Pc  



  iSG  has  many  "interac[ves”  

Intro  Video   Voice  over  Slides  

Reveal-­‐the-­‐answer   Forma[ve  Assessment  

Audio  Narra[on  

Fill-­‐in-­‐the-­‐blanks  
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Publisher’s  Materials   Learning  Outcomes  

Ac[vity-­‐based  Learning  Reflec[on  

iSG  has  
Pedagogical  
Framework  

Learning  Design  
Document  for    

Course  Developers  

Course  Instruc[on  
Document  for  
instructors  
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Our  aim  is  to  produce  aerac[ve,  
useful,  self-­‐learning  content  in  a  
most  portable  and  accessible  
format  for  the  21st  century  
learner  —  an[cipa[ng  that  they  
will  be  using  their  mobile  
devices  for  access  and  learning.  
  

iStudyGuides  
interac[ve,  engaging  
learning  any[me,  anywhere  



Print

PDF

ePub

The Plan: we start  
by digitizing one of 
UniSIM’s unique learning  
asset - the Study Guide.

Student gains:
* multiscreen availability
* better accessibility
* better UX with ePub
* learning thro’ interactivity
* learning thro’ rich media
* annotations, bookmark, 
definitions, notes and notes 
sharing.
* print option

UniSIM gains:
* shorter prodn time
* better distribution
* easier updates
* incremental improvements
* consistent presentation
* easier maintenance

In  March  of  
2013,  this  slide  
was  used  to  
present  the  case  
for  conver[ng  
our  print  to  
digital  using  
ePub  format.  



UniSIM Study Guide Development Workflow
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Crea[on   Produc[on   Distribu[on  
Discovery/  

Consump[on  

Heads  of  
Programs  

Course  
Developer  

Instruc[onal  
Designer  

Mul[  
Media  

Video  PDF  

iBook  
store  

Learning  
Repository  

XML  
Structured  
Documents  

Track  
Reading  

Student  
Feedback  

Quality  
Assurance  

Analy[cs  
LMS  

Interac[ves  



We  set  targets  for  the  schools  and  mobilized  our  development  team.  



Courses  with  iSGs  produced:  
          Jul    2015  Sem:  440  (67%)  

                      By  2017:      100%  

iStudyGuides  



Cloud  Based  Content  Repository  
Digital  Asset  Management  

iBookStore  
Shopping  Cart  



Choice  of  ePub  was  advantageous  when  dealing  with  languages  







Publishers transition to ePub3



Challenges  -­‐  Thinking  Digital  

• mobile  access    (use  cases)  
• mul[ple  brands  of  devices  (BOYD)  
• mul[ple  sizes  of  screens  (mul[screen)    
•  user  experience  (UX)  
•  high  availability  (eBookStore)  
•  digi[za[on  of  content  (DRM)  
•  e-­‐content  (assets)  
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Xiaomi  
iPhone  

Samsung  
Kindle  
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POINTS OF 
VIEW:  

Do we all want 
different things? 

• University  –  Content  Provider  –  Teacher  Curator  
• Publishers  –  Vendors  
•  Students  –  the  Digital  Genera[on    



IHLs’  Ques[ons  

• What  does  digital  mean  for  content  development?    

• How  can  we  prove  that  digital  improves  learning?    

• Can  digital  provide  a  more  personalized  learning  experience?    

• Can  digital  improve  the  quality  of  our  learning  materials?  

• How  do  I  get  Faculty  and  Students  buy-­‐in?  
  

Discoverability  
Mobility  
Interac[vity  

Track-­‐ability  
Accessibility  
Mutability  



Publishers’  Ques[ons  
• How  do  I  con[nue  to  make  print  textbooks  relevant  and  profitable?    

• How  can  we  provide  interac[ve  eTextbook  if  that  is  what  the  
customer  want?  And  at  what  price?  

• How  do  we  protect  our  copyright?  

• How  do  we  differen[ate  ourselves  from  our  compe[tors?  

Publishers  will  work  with  you  if  commercially  viable  
Promote  their  own  proprietary  content  delivery  system  or  LMS  
Hard  for  publishers  to  “work  together”  



Students’  Ques[ons:  

•  Is  digital  going  to  cost  me  more?  

• Can  digital  improve  my  grades?    

• Can  digital  facilitate  my  social  interac[ons?  

• Can  I  make  a  copy  of  print  –  just  in  case?  

Students  prefer  print  –  if  free.    
e  to  P  model  is  the  next  trend.  
Time  is  on  our  side  –  e-­‐readers  and  habits  are  changing.  



• We  followed  ePub3  Standards….not  all  e-­‐Readers  do  

• We  adopted  a  no  DRM  policy  –  but  we  are  under  pressure  to  
“protect”  our  intellectual  assets  

• Digital  asset  management  is  important  

• Publishers  support  ePub  –  but  promote  their  own  plavorm  

•  Students  like  the  flexibility  and  enhanced  learning  content  in  
eBooks  –  but  not  to  pay  more  

•  LMS  support  for  ePub  is  weak  

• We  need  to  show  that  learning  can  improve  with  digital  

Some  lessons  



Trendspowng  



e-­‐Reading  s[ll  on  the  rise  …    



Many  players    
and  services  

OnLine  eBookStores  

Tradi[onal    
BookStore  

Subscrip[on  
Services  

Publishers  



Not  all  e-­‐Reader  SoWware  are  ePub3  compa[ble  



Kobo  Glo  Kindle  
Fire  

Kindle  
Paperwhite  

Apple  
iPad  

Galaxy  
Note  8  

Kobo  
Aura  

Nook  
Simple  Touch  

Energy  
e-­‐reader  Pro  

A  variety  of  
e-­‐Readers  



THE  BOOK  
IS  DEAD  

LONG  LIVE  
THE  BOOK  



Photocopied  
eBook  



Hybrid  
Book  



Phone  
Book  



Bucharest  subway  commuters  can  scan  QR  codes  from  
the  book  spines  to  download  them  to  their  smartphones  

Digital  Library  Book  Library  

Stockholm  City  Library  has    
rows  and  rows  of  books  



Beijing  Subway  Now  Has  a  Library  of  
Free  e-­‐Books  for  Passengers  

The  books  are  curated  by  the  Na[onal  Library  of  
China  (NLC)  which  hopes  to  help  make  people  

more  likely  to  read  I  everyday  life.  



Penguin  Random  House  brings  eBooks  to    
Amtrak’s  Acela  Express  passengers.  

Southwest  to  offer  Kobo  e-­‐Books  Inflight  

TRAINS   PLANES  



AUTOMOBILES  

Uber  France  has  partnered  up  with  
PressReader  to  offer  thousands  of  free  
digital  newspapers  and  magazines.  

AIRPORTS  

eBook  Kiosk  at  San  Antonio  
Interna[onal  Airport  allows  
you  to  borrow  eBooks  for  
free  to  check  out  for  7  days.  



The  Future  of  Books  



THE  END  


